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1.Introduction and Overview

2.Consumer Decision Process

Consumer Perception

Consumer Learning and Attitudes
Consumer Decision-Making Process
3.Micro Perspective of Consumer Behavior
Consumer Motivation

Personality, Lifestyles, and Values.

4.Macro Perspective of Consumer Behavior
Culture Influences on Consumer Behavior
Groups, Family and Social Class

Diffusion of Innovations and Situation Factor
5. Communicate of Consumer on Marketing
The Consumer Research Process
Communication of Consumer

Week 1 (1) 4M48EEN ~ 742 Introduction of the class and instructor.

(2) FHa%[EE2 Acquaintance with students.

(3) fEERERFE A4 ~ SRFELLERE Explain the syllabus and course structure.
Week 2 (1) 54% JHEETT B&Ey Overview Introduction to consumer
behavior.
Week 3 (1) T JHEETT AL A Overview Research methods for
consumer behavior studies.
Week 4 (1) 547 TiG&FH Overview Market segmentation.
Week 5 (1) Py BMRELMNEEETT /% Overview Motivation and consumer
behavior.
Week 6 (1) Fffy AASELEE 1T R Overview Personality and consumer
behavior.
Week 7 (1) 3 JHEEHIE Overview Consumer cognition.
Week 8 (1) 44541y JHEEFIE Overview Consumer cognition.

( Continued )
Week 9 HAFr =555 5 a0 & - ZE WL - S 2 ! Midterm Examination
(Coverage: All materials from chapters up-to-date). GOOD LUCK!
Week 10 (1) @Ef7 JHEEEE Overview Consumer learning.

(2) #EE RS 2 BRSO 2 S E R - Submit the selected

2




international journal article for the final presentation via Flip platform.

Week 11 (1) 1% JHEEREEAY A ELA S Overview Formation and
changes of consumer attitude.

Week 12 (1) 1% JEmEELNEETT A Overview Communications and
consumer behavior.

(2) HAFMERE#I4EL T /E | Final presentation progress report and work (in
class).

Week 13 (1) 4% (EA - HEEFEHELISEZE Overview Influence from
individuals, reference groups, and family.

Week 14 (1) % SUCEPHEERSZZE Overview Cultural influence on
consumers.

(2) HAR#EEH &L T /E | Final presentation progress report and work (in
class).

Week 15 HZKEPEEA TR SCH S #1 Journal Article Presentation & Leading
Discussion I. & A OB HEFE : 45 43$%( 40 mins presentation + 5 mins Q&A )
Week 16 HAZKEFEHATIER SCH e #2 Journal Article Presentation & Leading
Discussion Il. & A IGEEEHFR © 45 438% (40 mins presentation + 5 mins
Q&A)

Week 17 HAZKEFEHATER SCHy e #3 Journal Article Presentation & Leading
Discussion 1. & A CIBEEEHERE @ 45 93$% (40 mins presentation + 5 mins
Q&A)

Week 18 HAR 5474 Final Examination Week.
BTSN HAR B 2 pptx » Submit team presentation file via Flip
platform.
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SEER - PEEFERSE AR ¢ RASTESRAZ4Y0E LE2ft - Class lecture notes and

supplemental materials are posted in the course website.
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WNEGR EAERTA M RARYAR I EEAZ © This course subscribes to rules/policies
set by the University and the Department of Hospitality Management. Students
must familiarize themselves to relevant university regulations and are strongly
advised to follow all rules/policies accordingly.




