A ERHSORER 108 25 1 SRR &G

SRt i JOD37702
BRE S AT HN RS
Y Ay 1 Introduction to Digital Media
B8 2.0
WNEE(E ME
BrIRRDEAR PuiEhE—H
{EERZET (EEE3
FEREE @) | H—5 8 Hi(T0803)
iH—45 9 £7(T0803)
BRI 2 2
B 0
araas 1 HERE
Xoree s 2
FHEER 1
TSR 2
BRI REE L B BERBERE AT E B A o IEFEUN - BT
HATTRE 2 St Eh - IO HAV Y » AR 208 = K Tl - B8
oo 35 BB AN ER EA - B HESGTERES -
HZEREATRIEZ 24 > e BFEE QB EEE Z JIE - EHE R e
raatz Ii= - BB RS TR N -
FoiERH BT
21 WA
PR HAEE | x4EeE , POGREEEEE | SGREEEEE | HIEAEE
BODBETTZHIIE | e
12 E RN RS A A | -, 2 SR
2 B E R AR TR T 2 EREG | -, 1 et RIE
3 HHEIR A F i I RS EH S | -, 10 BXEE
4. B2E DI RHAA IR K il aa i R T RS FEF B |, -, 9 THimsR
H R KA L8 B EEAg 38 & 713 (Current Work / Future Study )
2.5 B RS FE 3T 2 (Case Study )
3. & B As s a3 s (Design Practice )
A E RN AR E 2 Bl EREE (Design Thinking )
UL/ HSCERFE R | 1.The current and future work of digital media development

2.The design case of digital media development
3.The design practice of digital media development
4.The design thinking of concept of digital media development

1




Week1~2: S i 4G E 2 B 28 R FRU0L
Week3~4. 8 firszat 5252

Week5~6: 30 i il s
Week7~8: 8 firsta 2 a2 H 55

Week9: H f1=%

Week10~11:3% 1 % i p =t
Week12~13: 3 B8 1
Week14~15: 5 {5 2 1 s

Week16~17: (it B 5Bl 5 BRHT B S/ 4HELFE R
Week18:Hf k%

BT BT E
AN

KEREEE HE , 50, SHET
HEAB AR |, SREER | E5ER
HEME B T T Z RG] |, SRET |, Sat B
SEAEBR SR AR E AR RS | s B S
SE DO M SR R S e ] |, srdHetEm |, DIBRE

fEEME

Fl
ISBN :

A

SEEHR

EEIE2

FEHAE

4t

RRIE AL

1LAERFR
2AWESAESE




