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The course focuses on the introduction and practice of visual psychology to
artistic creation, visual thinking, and graphic design. The course content includes
visual perception, Gestalt psychology, luminance vision, perceptual constancy;,
spatial perception, illusion, and etc. It also explains the visual knowledge and
strengthen the observation and analysis of the behavior thinking ability in the
classroom by providing briefings and examples, works creation and review to
improve students' self-learning. It helps to follow the work of art, design cognition
and visual communication.
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1.Introduction of visual perception
2.Visual selective attention
3.Morphological perception
4.Perceptual constancy

5.Color perception

6.Contrast effect

7.Conclusion: Optical Illusion
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