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1 Course Introduction and Abstract

2 Urban development and changes

3 industrial cities (London, Garden City, etc.)
3 Modern metropolis

4 Taiwan's urban development

5 China's urban development
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6 Characteristics of urban tourism Composition and shaping of urban imagery
7 Off-campus visits Fucheng Xingchun---After the end of the visit, please write a
report

8 subject and object of tourism development

9 midterm week

10 City Marketing City Sightseeing and Cultural Industry

11 City Marketing City Sightseeing and Catering Industry

12 City Marketing City Sightseeing and Art Industry

13 Urban Marketing Urban Marketing and Planning, Urban Tourism Strategies
and Analysis

14 final report

15 final report 2

16 Final Reporting 3

17 final report 4

18 final exam week
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