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economical methods and basic
theories of microeconomics data analysis
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results in a way that decision
makers who may not know
economics can also understand
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transfer the microeconomics data into

information and to develop corporate managerial decisions
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1.The overview of Economics

2.Supply and Demand

3.The price elasticity of demand and supply

4.The theory of choosing behavior of a consumer-1
5.The theory of choosing behavior of a consumer-2
6.The cost and decision of a firm

7.The perfect competitive market

8.The monopoly market
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