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to overall assessment enterprise case environment and the intrinsic condition,
propose the feasible marketing plan, 7 #&Ei{pH|
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and the trend of development in the global marketing environment , 15 A &%

PSRRI A F—R BEETHATD
HUR THEES TS
F=k ZENGKE
FUR HisEmnEE
FOR (e
FAR FEELEE
BRI TR

HE/H SZERFEA4E | 1 Introduction to markenting

2 mirketing information system and marketing research
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5 product promotion
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