FA ERHORER 108 SR TS 1 SRR AR

SRt i 50D06901
BRE S AT {THHE
e Marking Management
B8 3.0
WNEE(E WME
BrIRRDEAR U EE R —H
EEREET o ZE
FERBE ) | EPUEE 2 Fi(W0602)
#HPUES 3 £7(W0602)
#HIUES 4 £7(W0602)
BRI 2 3
I 0
RareEs L HEE
RReE S 2
FHEER 1
TSR 2
BRI AGLAL TS AN B 408 AN g — A% - MITHEEEE AR - &
e B AR S P AEfTHIRE AL - WREETE - HEEBIECSH SR E s T 212 - #5
Al zS AR (A BAAE 4% B AR S B — U/ E B -
BN EEHEE |
=W
avEE R | xdEet | POGRIEZEEHER | EGRMEREER | HIEAREE
I = | - I
LA T T E 2 AT VAR -, -, 1 B
2T EHIE S RIERNEBEE 2 o - -, 2 BEHEHER
SR A B TH B R A B BUE B .-, 3 FFERHE
A BRI EANCHE RN REEH) > LV B kg, - FEIFREI IR
e SEEEE -, -, 8 HEME
S.IIGREE AT B 2 BE ST - L -, 9 WEEE
6.5 A v A SR E 'R > DUIREBR S BN M T 2 e 5 fE Bl e
75 = -, 12 AFEE
H SRR AT 1. SRR ER
2. {THHERIR
3. HEEMGHEHEETS
4. THGERRELE L E L
5. FEALEN
6. (ERESEN




7. PSR

8. BRI
T/ HGERERME | 1. Strategic management of market-focus
2. Marketing in a Dynamic Environment
3. Buying Behavior
4. Market Segmentation and priduct positioning
5. Product and Service Concepts and Strategies
6. Pricing Concepts and Strategies
7. Marketing Channels and Logistics
8. Ntegrated Marketing Communication
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