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W/HCERERE | Part I
Basic Cognition of Creatology: Introduction of creatology, the conditions for
creative achievement and the training of creativity, the premise of thinking skills
training, the development of right brain and creativity, and the development of
collective creativity.
Part I1:
Ways to creative thinking, including: diffusion thinking, analogy thinking,
associative thinking, combination thinking, enumeration thinking, reverse
thinking, TRIZ theory.
Part I11:
The use of innovative thinking in the enterprise, including: innovative corporate
culture, knowledge management and organizational learning, management
innovation - respect for people, product development.
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