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Eﬁiﬁ%iﬂi "Business Ethics" studies the critical, structured examination of how employees
and institutions should behave in the world of commerce. It involves examining
appropriate constraints on the pursuit of firms’ profits.
The objectives of this course include: (1) equipping students with the concept of
ethics, moral, and values, (2) helping students to establish a positive business
values, (3)helping students to develop an appropriate rules and establish the
concept of professional ethics through case discussion.
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The course will cover the following important topics:

1. Foundations of Business Ethics

2. The Stakeholder Approach to Business, Society, and Ethics
3. Corporate Social Responsibility

4. Employee Stakeholders

5. Consumer Stakeholders

6. The Natural Environment as Stakeholder

7. Gender Equity
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=4 1 Business ethics : ethical decision making and cases
{EZ  Ferrell, O. C./ Fraedrich, John/ Ferrell, Linda
5 : Boston, MA: Cengage Learning

iy s 2017

ISBN : ISBN - 9781305500846

RS @ 11th

SEER

&

4

¥EmE  FE FTLE #E] WYW sreH

(ISBN 978 986 864710 7)

W

PPT

AR RN B




