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UL/ HCERFE R | i.Media and Information in the Digital Age

ii.Media and Society




1ii. The Media Revolution: from Print media to Digital media.

iv.The Media and Entertainment Industry: Digitization of Audiovisual and Music.
v.The Rise of Internet and Social Media: the information explosion.
vi.Introduction to Video Games.

vii.Media Ethics.

viii.In the Digital Age: Media Globalization and Localization.
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