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UL/ HSCERFE R | 1.Understand the definition and basic knowledge of performing arts brokers

2.Understand the artistic ontology's own ability and visibility, and the external
public relations operation strategy.

3.Arrange professional brokers in the industry to share actual cases and
understand the industry's ecology.
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4.performing arts brokers - simulation broker practice.

REEEE

BEHAMVE | REETHARE  HEhR RS

2 P
I A B 2 BRSSO , — , -
W T *F%¢’ﬁﬁK$UCWHEﬁ¥ﬁ%ﬁE,"r
BSEEIREEES - DR O | -, -
S

e

SEER

BB

SRR




