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(A)

1.The analysis of product and marketing relationship for next generation.
2.Design planning & Proposal.

3.Concept development and evaluation.
4.Mockup sample and color planning.

5.3D modeling & Rendering.

6.Appearance mockup sample.

7.Display design.

(®)

1. Social design paradigm sharing

2. Trend topic discussion and local observation
3. Service design work camp and survey method
4. Expert interview and prototype test

5. Concept development and design

6. Exhibition planning and layout

7. Film design proposal report
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