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UL/ HSCERFERAE | Understand the current major marketing media Business model of various media

Case description and introduction of successful media operations Actual operation
case management Complete brand marketing project
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R R 1
Course Introduction
2
An overview of International Business (Chl)
3
Company and Marketing Strategy:Partnering to Build Customer
Relationships(Ch2)
4
Company and Marketing Strategy:Partnering to Build Customer
Relationships(Ch2)
5
Understanding the marketplace and customers (Ch3)
6
Understanding the marketplace and customers (Ch4)
7
Understanding the marketplace and customers (Ch5)
8
Midterm exam
9
Designing a customer-driven strategy and mix (Ch8.10)
10
Designing a customer-driven strategy and mix (Ch8.10)
11
Designing a customer-driven strategy and mix (Ch12)
12
Direct and online marketing (Ch14)
13
The Global Marketplace (Ch15)
14
Sustainable Marketing (Ch16)
15
Sustainable Marketing (Ch16)
16
Term Project
17
Final exam
18
Overall Review and class discussion
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