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1. Imagery of Color

(1). General knowledge and application of Chromatics.
2. Aesthetics and Fashion of Color

(1). Aesthetics

(2). Fashion colors

3. Image identification and color design

(1). Color matching of fashion colors

(2). Ability of graphic design

(3). Ability of 3D composition

(4). To learn the general knowledge and application of color
(5). To learn Corporate Identity System (CIS)

(6). To strengthen the aesthetic concepts.

(7). To enhance the technique of expression.

4. Practice of product color planning

(1). Corporate Identity System

(2). Graphic Design

(3). Visual language and Semiotics

(4). Font design

(5). Hlustration and painting
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