FA EREOREL 107 SR RESE 2 BRI

Eal e AN B0D21401
e L 4T (R eSSy
AR AT Tour Design and Analysis
B8 3.0
WhEE(E HE
E SR TR =R DUR R VU B PR R P 2
EEREET R
FEREE W) | H—5 5 Ei(T0508)
i 6 £(T0508)
JH—55 7 §71(T0508)
BRI 2 3
IR 0
HaReE s 1 R
RS 2 HEE
FEE 1
FEE 2
B N LIATI TR
2HET Ry
3. Z W
4 RIE TR R T LB B AT
SiEF HETR A
BETT
PMEe s HERE | 4Ryt POGREREEBER | SOGRMEREER | HEARER
BODBETIZHIE | -
L PRRRRROI FE Y B R B B, -, 1 ORFHI S SRR,
2L TR TRV R BIARE ST | - 7 MRl g R E
3 EMEGETIRIE TAZAVRATEL A | -, 4 SRERIEGE-
4 BFEFRAE SRS AKIER | --, 6 IREEEERE
H R KA — JREETREREE

R TIRRVEA

- R TIEMEGE T

s R TR AT Y e A
 REEHEET R

- REETRERETHVIE I AT
- TREETIERGETE S

s AR E Y R f A

~ BERTTHTIER R ER

S S E N

1




R TR R A
- IR
F AT RIS

S/ H ERE R

1, travel itinerary concept

2. Types of travel itineraries

3. Design content of the travel itinerary

4. Theoretical basis of travel itinerary design

5. Tourism consumer behavior

6. Analysis of the program design of travel itinerary
7, travel itinerary design practice

8. Risk transfer of tourism planning

9, European and American travel agency travel development practice
10. Future trends in travel itinerary design

11, case study

12. Cost analysis, profit and pricing
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