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1st week: Chap. 1: Introduction of E-Commerce
2nd week: Chap. 2: Types of E-Commerce
3rd week: Chap. 3: Plan and Assessment for E-Commerce
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4th week: Chap. 4: Management Strategy of E-Commerce
5th week: Chap. 5: Transaction on E-Commerce

6th week: Chap 6: Security Authentication for E-Commerce
7th week: Chap 7: Online Marketing for E-Commerce

8th week: Chap 8: How to make money with E-Commerce
9th week: Midterm Exam

10th week: Chap.9: Building a Practical E-Commerce

11th week: Chap 10: Successful Case Study 1

12th week: Chap. 11: Successful Case Study 2

13th week: Chap. 12: Discussion with Auction Site

14th week: Chap. 13: Great factors for Amazon Website
15th week: Chap. 14: Critical Points for Website Construction
16th week: Chap. 15: E-Signature Bill

17th week: Chap. 16: E-Commerce Articles

18th week: Final term
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