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Chapter 1  Business Strategic Planning
Section 1 The Basic Method of Strategic Planning
Section 2 Strategic Planning Model

Chapter 2 Choice of Strategic Marketing
Section 1 Marketing Strategy

Section 2 Target Marketing Strategy
Section 3 Competitive Strategy

Section 4 Growth Strategy

Section 5 Product Life Cycle Strategy
Section 6 International Marketing Strategy

Chapter 3  Financial Environment Analysis

Section 1 Financial Market Situation Analysis
Section 2 Financial Industry Environmental Analysis
Section 3 Financial Holding Company
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Section 4 Financial Industry Risk Management
Section 5 Financial Tsunami

Chapter 4  Financial Marketing

Section 1 Marketing Strategy of the Financial Industry

Section 2 Target Marketing Strategy of the Financial Industry
Section 3 Competitive Strategy of the Financial Industry

Section 4 Growth Strategy of the Financial Industry

Section 5 Product Life Cycle Strategy of the Financial Industry
Section 6 International Marketing Strategy of the Financial Industry
Section 7 The Basic Principle of Financial Marketing

Chapter 5 Electronic Financial Marketing Tools
Section 1 Electronic Financial Tools
Section 2 Customer Relationship Management

Chapter 6 Marketing Skills of Financial employees
Section 1 Selling Skills
Section 2 Communication Skills with Customers
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