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To/HCGERFE R | 1. Introduction of the Course and Marketing
2. The Marketing Environment
3. Marketing Information, Market Research, & STP
4. Consumer Behavior & Business Buyer Behavior
5. Product Strategies
6. Pricing Strategies
7.  Midterm
8. Promotion Strategies
9. Placing Strategies
10. Online Marketing & Global Marketing
11. Social Media Marketing
12. Social Responsibility and Ethics
13. Final Presentation
14. Final Presentation
15. Final Exam
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