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1.Gender equality digital communication and culture.

2. Linguistic and Symbolic Construction of Gender equality.

3.Interaction between men and women.

4.Gender harassment in daily life

5.Gender experience in daily life and Practice

6. Gender issues in Digital communication age: Case Study of the idol drama.
7. Gender issues in Digital communication age: Case Study of the News and
affairs

8. Gender issues in Digital communication age: Case Study of the Korean and
Japanese TV drama

9. Gender issues in Digital communication age: Case Study of the Cartoon.

10. Gender issues in Digital communication age:
11. Gender issues in Digital communication age:

movies.

12. Gender issues in Digital communication age:
13. Gender issues in Digital communication age:
14. Gender issues in Digital communication age:
15. Gender issues in Digital communication age:

of video games and Internet communication.

Case Study of the Print Media.
Case Study of the Chinese

Case Study of the Foreign films.
Case Study of the Cartoon films.
Case Study of the Pop music.
Case Study of the phenomenon

16. Gender Reflection and Growth in Digital communication age.
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