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U5/ H SRR KA | The course will focus on the following topics:

1.The orientation of Marketing

2.Tourism Industry and Products.

3.Market Segmentation and target market.
4.Marketing channels.

5.Consumer Behaviors of Tourism Products.
6.Marketing Research.

7.Advertisement, Promotion, and Public Relationship.
8.Personal Sales, Service Quality, and Relationship Marketing.
9.Marketing Mix.

10.Urban Tourism Marketing.

11.Cultural Marketing.

12.Destination Marketing.

13.Marketing Proposals.

14.Marketing Case Studies.

MRS R LATHE
2.Ch01 FTHHME
3.Ch01 FTHHME
4.Ch02 Fryrass
5.Ch02 {7syEsss
6.Ch 03 JHEHTIGBUHEETT
7.Ch 03 JHEHTIGBUHEET
8.Ch05 mWiiGlEkE ~ M S EL
9.3 « HApEE

10.Ch 05 Tii5l&fE ~ B SE g
11.Ch 06z fn A AL S L S B
12.Ch 07 & Sk s A

13.Ch 09 {EI&ETE

14.Ch 09 {EI&ETE

15.Ch 10 {rimipsE

16.Ch 12 =Mt

17.Ch 12 Rt

18 #AREH « fARE

i

B Ay

A
BN

3




BETTA TR

KERMEEE R 850, SHES

TE | e
METTIHEHERN G TR ~ TR IR > REESE TR T E Y
ﬁii%u . R iaﬁiaﬁ
REFI RIS S E R T RS |, rdHatem , 7EE
FENEFI TSNS ~ EanENL LA TR G 4P SRl - AOEITT TR (EZR 2T
ﬁiﬂu s . {F5E
Feeht f)ﬁ{lmZEﬂJ TRRTHETAEE G L ER , R (RE
fEERE T4 ATHE R
fE# © Bt~ RIaE
= AfEsb
Ay 1 2016
ISBN : 9789865774691
N
SEERE 1. giEiE (2015) > TTHHEEMER > &J0 - Bl > i -
EOLEE - BUES - 82G5E(2015) - BOLEIEIRITHY - 510 - AiiE > =R -
//JIIEE(ZOM) T3R5 > &db - ke > DUAR -
4. BoeEE (2014) - 1rPHEREMER - 510 BURE - AR -
PR figg
RRIE ALY 1. BEMERT R Flip B8 2 s/ -

2. R EFAEE BAGRIE 2 EHAETIRIEHE -




