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1 HASRER 4 B T R SE (R BRI EL A 25 - students understand the basic
concepts of business ethics , 8 k=&
2.5 MmNy e - , The main topic of corporate ethics, 7 5347
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understand the conflicts between companies and stakeholders with solutions.
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EfmE ) WEE SR - , To train students good professional and
moral qualities and values, and to assist in his own future in the face of situations
dealing with the dilemma of "business ethics".
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Chapter 1 Values and Ethics

Chapter 2 Normative Ethics

Chapter 3 Moral Relativism and Moral Abjectivism
Chapter 4 Cognitive Moral Development Model

Part 2

Chapter 5 The Stakeholder Approach to Business, Society, and Ethics
Chapter 6 Employee Stakeholders

Chapter 7 Consumer Stakeholders

Chapter 8 Corporate Citizenship

Chapter 9 Business, Government, and Regulation

Chapter 10 The Natural Environment as Stakeholder
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