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B/ HIGREAE | Part 1
Chapter 1 Values and Ethics
Chapter 2 Normative Ethics
Chapter 3 Moral Relativism and Moral Abjectivism
Chapter 4 Cognitive Moral Development Model
Part 2
Chapter 5 The Stakeholder Approach to Business, Society, and Ethics
Chapter 6 Employee Stakeholders
Chapter 7 Consumer Stakeholders
Chapter 8 Corporate Citizenship
Chapter 9 Business, Government, and Regulation
Chapter 10 The Natural Environment as Stakeholder
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