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to understand the role of marketing management in the enterprise and the
important in different industries , 1 FERERE S 5%
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marketing management areas and the basic structure and ideas , 3 1755 ELZE RS
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4%, To be able to describes the enterprise practice case content clearly, and can
share and discuss the advantages success and failure under the different conditions
and decisions , 12 FiEHiEE
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to overall assessment enterprise case environment and the intrinsic condition,
propose the feasible marketing plan, 7 & Ei{pE|
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S.AERERL EERTTHIRIRAYEM LA 2, | To be able to realizes the change
and the trend of development in the global marketing environment , 15 A &%

PSRRI A

—m  EEEITIHAY AT

FR THERNS TS

i
Ell

FIRTIHINE

H
=
ﬁ o3
8
(o
i
Bo
i
i

i
my
il
Fl
[
FE
Ho
S
2

A Y

L
il
W
o
FR
Ho
=
ff

FER T TR

EVSBE VEVN

1 Introduction to markenting

2 mirketing information system and marketing research

3 identifing market opportunity

4 creating the valeu of product

5 product promotion

6 delivering product value

7 marketing control
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