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The purpose of this course is to help students understand the basic areas of
entrepreneurship, and core concepts, and planning for the practice of learning and
discussion, students are offered the vision of future employment, the actual
experience of business planning in-depth understanding of the essence.

BT H e

BEJJ

P HARE | RERSR  TOGREEEHEE | SOGREEEEE | HIERERE

BODBETTZHIIE | oo
LSERBIAEERAER] | --, 1 EOErE R
2. M[FHASETTBLENE -, 3 TTEHEBLEE R
3. BlFT SRS B T , ==, 6 Bl Bl TR RS
4. PR T IR BLE LT T , ==, 1 B HLE]
SATHHVECINEME -, 13 TAEREEEEBREE
6AC IR AFRIZEERK |, -, 4 EaTEllf B A
TARTEKGEELE | -, 11 B ER

o SRR AR 1. Al ELAlZE DY ES AN 2 (The concept of innovation and business

planning)
2. Ay ESAJE H# (The basic principle of innovation)
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3. AlHrEZAI (Innovation model)

4. RI¥rTRMS 2 #E5 T(The development innovative strategies)
5. AIFEEHAYZEHE(Business management structure )

6. BIZEHYYMEREREE(Business internal environment)

7. JERRE LS T E (utilize product planning tool)

8. e {LpE LB & (E of product planning)

9. hEIEEIE (=) (Business planning writing)(summary)
10. EIEZEIE (AF/14H) (Introduction of company)
11. pEESEE (HE9M) (Marketing analysis)

12. EIEEIE GEFM17) (competitiveness analysis)
13. EEFIF (FEmERFS) (product and service)

14. {EIES(E (Jf#EEZE ) (Circulation operations)

15. eEFF/E (%5 4E]) (Financial planning)

16. L EEZEM ST (Product planning case study)
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. The concept of innovation and business planning
. The basic principle of innovation

. Innovation model

. The development innovative strategies
. Business management structure

. Business internal environment

. utilize product planning tool

. E of product planning

. Business planning writing)(summary)
. Introduction of company

. Marketing analysis

. competitiveness analysis

. product and service

. Circulation operations

. Financial planning

. Product planning case study
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