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the theoretical foundation of business ethics, including the concept of ethics,
moral, and values. Fﬁ%“ﬂ@%ﬂﬁ‘é
¥i¥%ﬁ%{mf$972& IR R ERRER A -, To identify the nature
and definition of business ethlcs, thus may concretely practice. , 4 FBhfE LR E
3 AErebE SN MR AL IE R EELZ(EEE - | Toableto

recognize the ethical issues of the business management, thereby establishing a
positive business values.

, To understand
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J#i8 -, To able to integrate clearly, concisely, and present and communication
convincingly by performing case discussion for students. , 3 SZF[1zEFH 7=
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< -, To apply case discussion, to guide students to be correct and appropriate
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ground rules and establishes the concept of professional ethics ,5 HIE R
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1. Why study the issues of business ethics?

2. To learn the flow of solving the issues of ethics analysis.

3. Teleology and deontology

4. The case study:

(1)Sexual harassment (2)Ethics and the front office

(3)Ethics concerns in food and beverage (4)Ethics and housekeeping
(5)Ethics and hotel engineering (6)Ethics and the question of security

(7) Hospitality ethics: a marketing perspective (8)Ethics and vendor relationships
(9)Ethics and the accounting function (10)The ethics of yield management
5.Ethics and Business culture

6.Estalish the human resource management of moralism

7.The elementary right of consumer

8.Green consuming

9.Enterprise social responsibility
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