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1. RSN RS IR N i RS BEH 4 HE | To prepare students to build an

understanding of digital media environment by providing an integrated treatment
of traditional media and new media in the course. , 4 ~JEkEa =5 B

2 M R PR S S REHY AY45 4 | To help students understand how mass
media are being transformed as they converge with technologies. , 10 g5 &
EETTE

A EEEEAAAIEFEZE |, To cultivate media literacy, empower and educate
students on the various issues pertaining to each medium. , 8 {EHEHIIEH

4. 7RSS A IS I BE TR S 2 2 /7 1), To construct a position in relationship to
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the environment that shape the use and creation of digital media. , 11 {T§HELEEE
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1.Introduce students to the objectives,grading policy and required textbooks and
readings for the course.

2.Introduce students to old media and new media.

3.Magazine Industry Proliferation and Consolidation.

4.Newspaper History

5.History :of Sound & Radio

6.History:of Movie & TV

7.History:of Internet

8.History of Advertising

9.Technology: Explain how the following venues of new public relations are used
10.Media and Prosocial Behavior

11.Processes for thinking through ethical problems

12.Global Media
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