A EREORE: 106 SR RESE 2 SRR

SRR s D0D1B202
BRE S AT 5
BRI S AT Market Survey
B8 2.0
RS B
BERREEG IO TR =2,
{EERZET JiHEE
HEREE () 55 3 6i1(T0204)
#H 55 4 §75(T0204)
BRI 2 2
B 0
Harees 1 HERE
RReE S 2
FHEER 1
TSR 2
BRI ARERIERR T a8 S EavEL SN - M R il (B LB E M52 Hg)l
G N MEREEITEZBER ~ SRR 3(!%@%3]‘ ERHEE - BT
Eilfige R R S i S R R AR T 0 W R A T R B St e 2
BEEHSk - DUEILFIZREARHIERE
pin 7S = EA
=W
PR HAEE | x4EeE , POGREEEEE | SGREEEEE | HIEAEE
I = | - I
LIS TR SC R B TR 2 BA% | -, 2 {THH B BB A1
2EMITHE 2 EEHRE] | --, 5 RO iR
IR TSR E R AR A
A FEM{ TR S -, 6 BEIRES]
5.5 E 5 L AR , 13 TAEREE EAE R &
H SGERE R AT — ~ ST
— - WgEEET
=- *ﬂ%fﬁﬁﬂi“r BLJ7A
i~ BRI A
fi - WFSRAS SRR B
UL/ HSCERFE R | 1.Introduction to Market Survey

2.The Design of Business Research
3.The Sources and Collection of Data
4.Data Analysis Methods




5.Presenting Results : Written and Oral Reports

|

EE N EVANE

AR
5 A A
TP AT - i

i REERWFE-ERHERY (A
RN BT

FE  BWE-EEA

F/\HE  BALUIFE-hikaG

FhE  HF=E

FHE  EEVr-HERE
FHH—H B{LHFR-Era T
T SHERTEE
= ERMEERS

F VU FEEER

FradE PREE()

FtoNlE FIAREHE ()

FT#E HREE(E)

Fort /Ul SR E s

B [ [ (E

H =]

Ny

H
(2

BEITHIGTR
Ik

KRR AR, 50, SHETE

DA TR T 7 R LB TE 2 Bl |, BRERERY | FEsl
FECRITIRIT e B | BREERZ |,

AR TIRRTTE R R A, SRR SEEEE
FEOLITIH B B | BRERER | FHWE
SEEEBARERE ] | AR SRS

fREME

EEZR
=
EIE
F07
ISBN :
A

SEER

R B - e sE T B e T SRAEk ~ SdE > WiEE
5 2 (55 =R - VB AR B U7 A R B O > St > LRI
TTim e —EamEd R E A (WUAR) - OFEEE - B SUE

FETE

B







