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2/26 Introduction

3/5 strategic marketing plan

3/12 marketing research

3/19 purchase behavior
3/26 market segmenation
4/2 product strategy

4/09 brand strategy

4/16 marketing channel

4/23 Midterm

4/30 retailing

5/7 price strategy

5/14 IMC

5/21 AD & sales

5/28 service marketing

6/4 relationship marketing

6/11 internet marketing

6/18 final report 1
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