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1.BE T fRAEBELTREN Sy M )T B R AT | To be able to understand
economical methods and basic

theories of macroeconomics data analysis , 2 <& FlH1E5

2 HEJE FHAERE L 1 A i 8B E 15 &k |, To be able to analyze economical
data in practice by using macroeconomics analysis methods , 3 {A&& 7

S REA T Bl 2 BB R ATAE R - A

TELE R B SE TR A SR Z 7R 0] DIFEf#E | To be able to present data analysis
results in a way that decision

makers who may not know

economics can also understand
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4. BE R AR ARG SC B B RHEHA R & SR A LU AR SRE B R
, To be able to transfer the macroeconomics data into
information and to develop corporate managerial decisions
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1.The cost decision of a firm

2.Perfect competition

3.Monopoly

4.1mperfect competitive market: Monopolistic competitive market and Oligopoly
5.The evaluation method of Macroeconomics

6.The AD-AS model

7.The fiscal policy and multiplier effect
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