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BRI Economics is the study of how society manages its scarce resources. It includes
several key subjects, such as how people make decisions, how people interact, and
how the economy as a whole works. In this semester, we will focus on
microeconomics that studies how households and firms make decisions and how
they interact in markets. The basic concepts and analytic tools will be introduced
in the class, so that students can understand the related issues and applications in
their daily lives.
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basic economic concept, terminology and principles , 1 [57F2 rE 755 H1E%

2 BEFIFI4H 755 AT RIS RIS AL - the ability to apply the statistic
tools to analyze economic data , 4 &RIIHTHE
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T/ HGEREEAEE | 1. Basic principles of Economics
2. Opportunity cost and comparative advantages
3. Demand, Supply and Market Equilibrium
4. Price Elasticity

5. Consumer Choice
6. Cost and Production Decision
7. Competitive Market

8. Imperfect Competitive Market
9

. Market and Government Intervention

AR IEER PART I: INTRODUCTION.

1. Ten Principles of Economics.

2. Thinking Like an Economist.

3. Interdependence and the Gains from Trade.

PART Il: HOW MARKETS WORK.

4. The Market Forces of Supply and Demand.
5. Elasticity and Its Application.

6. Supply, Demand, and Government Policies.

PART IlI: MARKETS AND WELFARE.

7. Consumers, Producers, and the Efficiency of Markets.
8. Applications: The Costs of Taxation.

9. Application: International Trade.

PART IV: FIRM BEHAVIOR AND THE ORGANIZATION OF INDUSTRY.
13. The Costs of Production.

14. Firms in Competitive Markets.

15. Monopoly.




16. Monopolistic Competition.
17. Oligopoly.
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Don't be late for the class.
Be prepare in advance.




