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1 IR R TEHAYFS AT S, |, The basic concept of internet marketing , 9 FL#iE
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2 IRfEAERR T TES Y EL AT S, | The basic concept of internet marketing , 14 &R
3. EAEER T TESHY A |, To understand the technique of internet marketing , 14
EilEE

838 A1 E S T ELAER (TS BAE B 3%, Use the knowledge to analysis
the marketing strategy for famous product in internet , 1 #ZEEEE

5. FE— R an o M HL R TR A2 ) F~7%& | Use the knowledge to analysis
the marketing strategy for famous product in internet , 3 SCZF[IZEFREE

6.8 3 — ([E 1 4 S BU (R ARG T34, Make a internet marketing report
for a product. , 1 & ZEEEE

738 (E 4 SRR ARG T4 34 | Make a internet marketing report
for a product. , 3 ST FIFEFR =

8. B — (R A S B F AR T T IV es . Make a internet marketing report
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F/HGREAS | 1. The theory of internet marketing
2. Internet marketing and the Consumers
3. Internet marketing and the Industrial
4. Internet marketing and its strategy planning
5. Internet marketing and product strategy
6. Internet marketing and price strategy
7. Internet marketing and distribution strategy
8.  The other topic for this class

SRR Week 1 (1) F14AEn ~ 142 Introduction of the class and instructor.

(2) EEk[EEE Acquaintance with students.

Week 2 (1) fF=RERAE A4 ~ BRFESEE Explain the syllabus and course structure.
(2) fiEFEEEA 452 5= Explain team formation.

Week 3 ZEEMEEE Industry Speaker

Week 4

(9/30 #HER) (1) 24:474H Team formation.

(2) % “ETHEERE"  Overview  “Introduction to eCommerce.”
Week 5 (1) #Hfy  “4EpR{TEHESE[E” Overview “Internet Marketing
Blueprint.”

Week 6 (1) 5517 “HERMbLESLFZEEIEH"  Overview “Online/Digital
Product Development and Management.”

(2) =am/NHHAR B ZE 5 Discuss team project assignment.
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Week 7 (1) 5y “HEESEESES"  Overview  “Online Pricing Strategy.”
(2) R/ NGH RS RIIETTE WIREEEAER (RIe8MFE) Explain
requirements for team project basic information: Setting up and marketing plan
overall structure (headings).

Week 8 (1) 7 “4EIZ4GEEHCEH TRES Overview  “Internet Distribution
Strategy.”

Week 9 (1) HHH=Ez{ Midterm Examination (Coverage: All materials from
chapters up-to-date). GOOD LUCK!

Week 10 (1) 3547 “ERSITIHHERETRES”  Overview  “Internet Marketing and
Promotion Strategy.”

(2) ETHE/NE "W RITETTH IR EAAER] - Submit team project
basic information via Flip platform.

Week 11 (1) 57 “HRELREEH"  Overview  “Online Branding
Management.”

Week 12 (1) 517 “4APR4gRsEaRE{%1T84" Overview “Internet Relationship
Marketing.”

Week 13 (1) Efr “B%FE{THH” Overview  “Blog Marketing.”

(Marketing Tools 1)

Week 14 (1) 5+ “tHEE{TH4” Overview “Social Media Marketing.”
(Marketing Tools 2)

(2) /NAHHEAR B ZE#EE#H745 | Team project progress report (in class).

Week 15 (1) #5#7 “4EpgiEd” Overview  “Online Advertising.”

(Marketing Tools 3)

(2) /NAEHAR B ZERE#45 | Team project progress report (in class).

Week 16 7T HJitfE

Week 17 #Ep&aI=1T88HAAR S © Final Presentation: All Teams Must Present
Their Final Projects!! 40 IFE#ERASIEPE © 20 4382 (18 mins presentation + 2
mins Q&A )

Week 18 HiAR =474 Final Examination Week.

BEFHsONE "WEESAIE T FPREAE#E doox + CIHH#RE pptx -
Submit team project Final Report via Flip platform.
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RRAS © 4th
SHEER P sEse © AR EaRE b RIS TE SR 4E0E_EFR I KB i il se it
(A& FTAYEEYRSRE) o - Class handouts: Timely/trendy supplemental materials
(e.g., current trends/issues) may be distributed in class or posted in the course
website.
R N/A
SRR s IR B PR SRR Al Class Participation & Attendance Rule
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