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BRI Tourism demand forecasting play a key role in operational decisions, market
planning and financial analysis. This course provides the student with the tools
and methods necessary to understand, analyze, and apply tourism demand
forecasting models.
SERIEETEE | Itis assumed that the student has taken an introductory course in statistic and
HEST regression analysis and has some knowledge of tourism.
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T/ HCERFE R4 | 1. Introduction

2. Alternative forecasting methods and evaluation
3. The tourism forecasting process
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4. Basic extrapolative models and decomposition
5. Intermediate extrapolative methods

6. An advanced extrapolative method

7. Causal methods- regression analysis

8. Causal methods- structure econometric models
9. Qualitative forecasting methods

10. Evaluation methods
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