A ERTACEE 106 E2E S 1 EHEREE

u{il%
—

S Y E R 90D16502

PRI AT B E

B e E-commerce Principles & Practice

25 3.0

W W
BESREEAR e
(R RS

EERBE ) | 5 6 i(L310)
#8557 Bi1(L310)
#8755 8 j1(L310)

PR 3

HERE 0

Hereas 1 HEE

ke s 2

HESEL

HESIE 2

BRI AL TTAMERESE ~ BHCEH SIS M HE TR > BT
1. ETREBET -
2. BT PEHHYRIERRE R -
3. BRI g -
4. E{FPHYE TR -

FelER H TR

FEST

FESBERE |GV TGREREER  SOCREEHEE | HEAEE
- R OSSO
L AEE F U S B S T TR B -, 2 WO
2.5 T WREE TRETSERSELB IR, -, 4 RO

3 ACHEMET B T RIS TR IRE | - | 5 BIRS RO
4RI TR G TR S | -, 7 PR

5 AR AT TRIRALB IR L -, 8 Al

ORI R4 1. Edn A WIFE 5

B P s e SR AR B

BT RS A A ¢ AR AR B e B RN
Ll B R s A

BT p L

BT HEBAE RS

o gk~ wb




7. BT EBTHMS

8. B RIS THHERE

9. BT EME - g REUEHRE

10. #ERE FAYEESE

11. 43 PR

12. B2B EET-5 © ML e s B B (5] R 75
13. 978 ~ ACI4EguhEEa Bt

14. & FNEERAEE © BT

5/ H SGRIEAE

. The Revolution Is Just Beginning

. E-commerce Business Models and Concepts

. The Internet and World Wide Web: E-commerce Infrastructure
. Building an E-commerce Web Site

. Security and Encryption

. E-commerce Payment Systems

. E-commerce Marketing Concepts

. E-commerce Marketing Communications
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. Ethical, Social, and Political Issues in E-commerce

10. Retailing on the Web

11. Online Service Industries

12. B2B E-commerce: Supply Chain Management and Collaborative Commerce
13. Auctions, Portals, and Communities

14. Online Content Providers: Digital Media
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