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LAE TR HE BT R FVEINE DU AETTEHE R FAYER] | To be able to
understand the elementary category of the consumer behavior as well as the
application in the marketing management , 3 7755 S 51k

2. BE TS A HER SR [EE A AYE N |, To be able to analyze and synthesize
the consumers’ diversiform information , 7 & Ei{pE]|
3.RE 7y BT HA(IE A HE S ES - IR AR HEZH VS R |, To be
able to share and exchange individual expense experience, and propose the most
advantageous suggestion in consumer's expense , 12 FEiEELHEH
A HERS I R IV EE R OK » AEIEVIH THHELARE 772 |, To be able to
realize and respect the customers’  the real demand, and can plans the
appropriate marketing and the service plan, 14 {>ZE GRS
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realize the characteristic in the modern consume culture, and foster the intelligent
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manner and custom for consumption, 15 A X ZEE&E
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Part I : The overview of consumer behavior

Part II : The external affective factor

Part I : The internal affective factor

Part IV : Marketing decisions and consumer behavior
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