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1.8E%0 | R RS THNERBEEA{EE , Able to understand the environment and
value of internet marketing , 3 1755 E1E A1k
2. 5B | RS THH B EE R s YR A B TE A N AR AR T T RS S |, Able
to understand the theory and application of Internet Marketing and E-commerce,
and pass the certification exam of Internet Marketing. , 8 ‘& 1545 fEEzEIE
I HEENHI MR TISETE | Able to compose the Internet Marketing plans , 7
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4. L e FH BN B RS e R A E[HRARYRE ST, Able to apply to the up-to-date
technology to solve the work related problems , 9 &&{FH FEF &
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7. PR TEARYARAGE S,
T/ HGEREEARYE | 1. Internet Environment Analysis
2. Concept of Marketing and Internet Marketing
3. Internet Marketing and Electronic Commerce
4. Strategy of Internet Marketing
5. Evaluating the Effectiveness of Internet Marketing
6. Customer Relationship Management
7. Trend of Internet Marketing
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