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VN | The course will focus on the following topics:

1.The orientation of Marketing

2.Tourism Industry and Products.
3.Market Segmentation and target market.
4.Marketing channels.




5.Consumer Behaviors of Tourism Products.
6.Marketing Research.
7.Advertisement, Promotion, and Public Relationship.
8.Personal Sales, Service Quality, and Relationship Marketing.
9.Marketing Mix.
10.Urban Tourism Marketing.
11.Cultural Marketing.
12.Destination Marketing.
13.Marketing Proposals.
14.Marketing Case Studies.
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