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4. Conceptualization, Measurement and Questionnaire Design.
5. Sampling.

6. Common Method Variance.

7. Multi-level Research Issues.

8. Survey Research.

9. Qualitative Field Research.

10. Quantitative Data Analysis.

11. Social and Behavioral Statistics.

12. The Ethics of Social and Behavioral Research
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Social Research Methods: Qualitative and Quantitative Approaches
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