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Service marketing
Experience marketing
Positioning

Web marketing

8P

Promotion




Package

#]EITA

SR ITA

fEERSE ERNYR TP IO EE R

SEER ( Marketing for Tourism and Hospitality ) Marketing for Hospitality and Tourism,
4th edition (Hardcover July 9, 2005) Philip Kotler, John T. Bowen, Ph.D., CHE,
James C. Makens, Ph.D., Publisher: Prentice Hall; 4th edition July 9, 2005

FEFE fik

HEER

FEEH it L SPEFRGAR EIEE 1-83 AN ERI/ NG ~ BRESBE R - R FEREE (BT
TREL & - J:aﬁ"éﬁiﬁ)i’za%aéé%%tuﬁ‘%ﬁiﬁi THRY) e
if2: B EP%EF'DL‘A 1 N—4HRIR - B FR N 56 = A (R H & R 2H
R)RAAE  HHANERE TR -
FE3: J:u%%‘ﬁzéf‘aﬁifﬁ?j‘EEZI{’E FERTP RS A MR M R s - SR
BAERF G s B -
ok 4 FEAERG BER - EFEE 15 /\fiLXL%?EﬂHEE% - NiErFEHFHEH b
SRAT—REL 24 /NEF 2 AL Email ~ BEEEEGES RS2 RIEHT - 75 Ryl > 1%
o R - AR AR
PS. WEER 4 KA B DISPRFRREEE 5T

2SN 0

FikeEs 1 sk

FERRRE 2

PRSI 1

PRSI 2




