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arie Students should be able to use English with confidence and to deal with the
problems in marketing.
AR A LTS B8R
2. %unéﬁﬁﬂﬁ Fih
R Fh P FHRE
%fﬁ SEHIHY FHEE
S.EEEHNES
6. B Y
ey | 1.A successful sales call
2.0verseas Trip
3.Product Launch
4.Bargaining/Negotiation
5.Distributorship Negotiation
6.Trade Show
7.Conventions/Exhibitions Communication
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SEER TRIETHHFE L, Brian Foden
Workplace English 2, James Scholfild
Market leader, David Cotton, Pearson Longman
English for marketng and advertising, Oxford, Sylee Gore
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