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The purpose of this course is to help students understand the basic areas of
entrepreneurship, and core concepts, and planning for the practice of learning and
discussion, students are offered the vision of future employment, the actual
experience of business planning in-depth understanding of the essence.
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Understand the significance of innovation and business planning, the main
structure, theory of knowledge; with multi-level thinking and analytical skills and
theoretical knowledge can be used to solve the industry in innovation and
entrepreneurship on the planning and processing skills problems; training in
innovation Attitude and entrepreneurial planning; understand the latest industry
trends, and train students interested in systems thinking and analysis.
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planning)

2. AV ELAJEH# (The basic principle of innovation)

Bl E R (Innovation model)

B RIS 2 #¢5T(The development innovative strategies)
BIZEEH Y ZERE(Business management structure )
BIIZEAY 4 M EE B (Business internal environment)

T FH P S/ 31 T L (utilize product planning tool)

e 1B LB & (E of product planning)

HEIESE (?ﬁjg) (Business planning writing)(summary)
10. EIEE(E (AE14H) (Introduction of company)
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11. pEEEE (HE98) (Marketing analysis)

12. EIEEIE CBFEM0T) (competitiveness analysis)
13. EIFEZME (EmEHRE) (product and service)

14. EIEZE(E (fiEiEZE ) (Circulation operations)

15. {EIFZE (AF#E54E]) (Financial planning)

16. B E{EZE WS} (Product planning case study)
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. The development innovative strategies
. Business management structure

. Business internal environment

. utilize product planning tool

. E of product planning

. Business planning writing)(summary)
. Introduction of company

. Marketing analysis

© 00 N O Ol A W DN P

ol
N P o

. competitiveness analysis

. product and service

. Circulation operations

. Financial planning

. Product planning case study
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