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B e R This course provides the basis for discussion of theory and practice in marketing.
Conceptual frameworks, critical components of marketing practice, and issues
pertinent to the changing marketing environment are explored.
By the end of this semester, you will be able to
 Explore theoretical basis and critical components of marketing management.
» Analyze marketing strategy as they relate to firms.
» Examine current issues and trends in the changing marketing environment.
* Discuss the use of marketing mix to ensure successful results.
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HESRHH 1.The Marketing concept
2.Customer Value
3.Environment and Marketing
4.Segmentation and Target Market
5.Consumer Behavior
6.Marketing Mix
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