A ERHSORER 104 SRS 2 SRHERAR EEH

SRIE L TH B

B R BON09801

ENGiavi: 0B

BHRRDEAR RO (R —H

BHRRSET Rk

By 3.0

153 4 3

- ERENZ R = 121314 #= T0501-6

WAEE(E WME

BRI AERAE o By 22 A PR Y SE AR R B 2R R AR > W0 — D R4
AR Z AR RS E B -

aRiE B BAEFETATIE % > EREH

LT BB Y A A S BT
2. T B SRR R TH
3. HE AT A R T RE I AE

EZ Y EWAN ]| 1 BOCE R
2. BOvaHEs
3. BOUIRET Ry
4. BOLZBEETRKR ~ BUR - F#EaE R
5. BOEHITELTH
6. BOEHKIEFERT S
HERHH 1. Tourism Overview
2. How Tourism is Organised
3. Understanding Travel Behaviour
4. Tourism Supply, Demand, Policy, Planning, and Development
5. Essentials of Tourism Research and Marketing
6. Tourism Prospects
HE25
SFRGA
faERE
SEER
FERE
HEFR
EREH 1 BAAAEEHEH




2. M U3 HIsa 0%
3. HE—TEH 0 Sy AIEARREE R Rerg
2A2INERER 0
&ﬁ%él HERE
&E%DD =
ﬁ%%ﬁl

WESHR 2




