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1. Introduction: Marketing for tourism

2. Service Characteristics of Tourism Marketing

3. The Marketing Environment

4. Marketing Information Systems

5. Consumer Markets and Consumer Buying Behavior
6. Market Segmentation, targeting, and Positioning
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7. Designing and Managing Products
8. Internal Marketing

9. Building Customer Loyalty

10. Pricing Products

11. Distribution Channels

12. Communication

13. Promotion, Public Relation

14. Destination Marketing
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