FA ERHSOREE 104 BTG 1 SRR R

u{il%
—

R A KL ER
BRI Gy 50D19301
ECIVav 05
FHERPLAR DU T —H
FABRAHT BE A
25 3.0
1S3 5 3
_ESRERZES VY789 %% E0508
Vi WA
Y KOREE(Economics) i FEan el s NRAE/KENVER] » HPETHiEE S H
HAE EEBEAYHER—E - B n] DR AR A SRR SR T R - R
FEESE ~ TP ool R EE B AVAE ~ AR EE RN S %S - i
mARTEST R o LR Ry S RHIEA AT EERHY SRR -
iz HAR L.(RIE8) Sy T e B2 P B 2 BEACTREE
2.(FRE)RERF R B FE Y SR A TR
3.(RE[E) e EL T i 2 S EREE
4. (ELAth) sERR AR B Sm Y B S5 2 I E P 3, - I B B B S RE O 46
Lo
R A4 1 BtEEBLRE oK
2.5t i
3 (B A& 58 1 B e
4B B B B T
5./ % EE H A SR A AT
6. [F] 5451 T ARSI R
14 EEETS
BERAH 1.Supply and Demand
2.Market Equilibrium Analysis
3.Price Elasticity with Applications
4.Utility and the Consumer Choice Theory
5.Production Theory and Cost Analysis
6.The Firm’s Decision-Making under Different Market Structures
7.The Factor Markets
2T
SFEITE




EEMRS R — HIE (LA

SEER LERBH ~ I?FDTE"E EEH - fESFITAE » 2010 SO —21 AL LEREET
FIR - EEERL - &L -
2. R.E. Hall and M. Lieberman, 2005, Economics—Principles and Applications,
3rd ed., South-Western College Publishing,#:Z= WA LEERK D AR AEE » &
aE -

FERE i

BEER

EEEHE ARERIBEOKELS - BRI GEES E H BVEEIRL - M EEAEE - k
IRarFeon H {1 BRI E N2 My Sefir 254805 T y1E] -

ERRIIEER 0

Kifee e 1 HEnh

&'ﬁ%nn = 2

ﬁ%% 1 =




