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BRI to demonstrate how to apply economic reasoning in managerial context
Bz H AR
SRR 1.Introduction 25 1 38 FEIZkF
2.Basic Concepts in Noncooperative Game Theory 5 2.3 ¥ F EIZkf
3.The Monopoly 25 4.5 8 FEIZkF
4 .Market for Homogenous Products 25 6.7 78 = EIZ44
5.Market for Differentiated Products %8 8.9 7 FEEIZ44
6.Concentration, Mergers, and Entry Barriers. &5 10.11 # T g/
7.Research and Development 25 12 38 F g2k
8.The Economics of Network =5 13,14 & F EIZ¢64
9.Advertising 5 15 38 FEIZ00F
10.Marketing Tactics 2 16 #& FEIZff
11The Economics of Information =5 17.18 #& = gI|ZikF
TE AR A 1.Introduction
2.Basic Concepts in Noncooperative Game Theory
3.The Monopoly
4.Market for Homogenous Products
5.Market for Differentiated Products
6.Concentration, Mergers, and Entry Barriers.
7.Research and Development
8.The Economics of Network
9.Advertising
10.Marketing Tactics
11.The Economics of Information
B2
FFE A
RERS
SEER




FERE

review of basic concepts and calculus, elasticity and its application, perfect
competition, monopolistic competition, oligopoly, monopoly, game theory,
sepration of ownership and management, principal and agent theory
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