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- BEEEEFE Class handouts © RIEELEERE Loy 88 BRI TESRAZ 4G AR (L R
HEHE s e R (g FiaYiE s/ RE) - Timely/trendy supplemental materials
(e.g., current trends/issues) may be distributed in class or posted in the course
Website.

an [ EE SNV ER - (FRHIEARERE K ERB - MMSIRERED - D%
e S ERAHRA S -

FErRE
BEER
EEEHE ok HI ] 7 SPECIAL ATTENDANCE RULE ***
Eo b — H e 12 SN > RISl s Bl i B AN SRR B A R A AR R
(e H DL B9 4351 |
LRRINEIZER 0
aReE s 1 HEE
ke s 2
ST 1
FES T 2




