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SEERE Airline Revenue Management Training Group. The Basics of Revenue
Management. 2004. Forgacs, G. Revenue Management Maxmizing Revenue in
Hospitality Operations. American Hotel & Motel Association. 2010. Hayes, D,
and Miller, A. Revenue Management for the Hospitality Industry. Wiley. 2010.
Phillips, R. Pricing and Revenue Optimization. Stanford University Press. 2005.
Rouse, P., Maguire, W., and Harrison, J. Revenue Management in Service
Organizations. Business Expert Press. 2010.
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