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SRfZ B This course is designed to equip students with English ability they need for a
career in tourism. At the end of this semester, students will have a strong
understanding of English usage within the tourism industry. They’ll also develop
the ability to fully express their own ideas and present travel information in
English clearly and effectively. In addition, reading and writing strategies will as
well be improved through instruction and in-class exercises.
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2.Unit 10 Check-out
3.Unit 11 Niagara Falls
4.Unit 12 Washington D.C.
5.Unit 13 New York
6.Unit 14 San Francisco
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10.Unit 15 Los Angeles
11.Unit 16 Toronto
12.Unit 17 Disney World
13.Unit 18 Sydney
14.Unit 19 Manila

15.Unit 20 Yosemite National Park
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