A S RHSORER 103 SRR 2 SRR &l

R A B
BRI Gy 55000202
ECIVav 05
FHERPLAR VUF B — 2
FABRAHT PREEIE
25 3.0
1S3 5 3
_EEREII RS VY789 %% D301
B e K%&J B T e A R M LA B PR Z A AT B B el B
iz HAR Hﬂu)%§ﬂ$%%%¥ﬁ%mm@
2.(FgE) BERFEE T Ra I E I B L VAR R
3.(RE[E) mEEMEMEN B HEE
4.(HAth) Befge & s RO AT FE A B 1 e 15 B s i A B R N A M R B 17
W Z Eorra I T B A U7 [
M AL LB TR
PR 1) e
3 E TR SHY RIS S =
4.8 TR
51T
6.1>F & 11k
7 4T T
BERAH 1.History of e-commerce
2.E-commerce concepts
3.E-commerce strategy development
4.Types of e-commerce
5.Mobile commerce
6.E-business
7.Internet marketing
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