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TE A A 1.Theoretical Fundamental of CRM

2.CRM System

(1)System Framework

(2)Business Intelligence and CRM

(3)Data Exploring and CRM

(4)Classical Analysis Technology and CRM
(5)Al and CRM

(6)In-action CRM system

3.Strategy Management and Application of CRM
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(1)System Evaluation and Performance Measurement
(2)Strategy Analysis and Key Success Factors
(3)Application in Retail Business Stores
(4)Application in the Financial-holding Company
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